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VALVOLINE RUNS NEW CAMPAIGN GEARED TO THE DRIVEN
Motor oil company launches ‘Never Idle’ campaign for those who relentlessly keep moving
forward
LEXINGTON, Ky. (March 6, 2017) – Valvoline™ (NYSE: VVV) – the petroleum industry’s first U.S. trademarked
motor oil brand – today made the debut of its “Never Idle” ad campaign, a series that highlights the neversettling spirit and get-it-done attitude that are not only hallmarks of Valvoline’s consumers and customers,
but are also deeply rooted at the core of the company’s DNA.
“Motor oil is more than just science. It is about the drive of the people behind that science that makes a
difference,” said Heidi Matheys, Valvoline’s chief marketing officer. “We wanted our advertising to capture
the passion and drive we all feel when we pour our hearts into making something better.”
The campaign, created by Birmingham-based independent Big, draws the parallels between the raw potential
of running engines and unrelenting energy of driven people. Original recordings from notable speakers and
philosophers provide thought-provoking inspirational narratives delivered across a series of commercials.
“We wanted ‘Never Idle’ to be exceedingly human and to connect with our consumers and customers in a
way that went much deeper than just science and chemistry alone,” said Jamal Muashsher, Valvoline vice
president of marketing. “Our commitment to innovation and hands-on expertise is why Valvoline has thrived
for more than 150 years.”
“The clock is ticking on everyone, and what we do with our time and how we choose to spend it is precious,”
said Ford Wiles, chief creative officer at Big. “But people who are never idle maximize it. Valvoline isn’t just
for those people – they are those people.”
The campaign will launch today on ESPN. For more information or to view the spots, please visit
NeverIdle.com.
About Valvoline
Valvoline Inc. (NYSE:VVV) is a leading worldwide producer and distributor of premium branded automotive,
commercial and industrial lubricants, and automotive chemicals. In 2016, it ranked as the #2 quick-lube
chain by number of stores and #3 passenger car motor oil brand in the DIY market by volume in the United
States. The brand operates and franchises more than 1,070 Valvoline Instant Oil Change centers in the United
States. It also markets Valvoline lubricants and automotive chemicals; MaxLife lubricants created for highermileage engines, SynPower synthetic motor oil; and Zerex antifreeze. Visit www.valvoline.com to learn more.
About Big
Big is a Birmingham-based, full-service digital communications firm, specializing in creative, content
marketing, public relations, media strategy, and brand strategy. For more information about Big, visit
www.bigcom.com.
TM Trademark, Valvoline or its subsidiaries, registered in various countries.
SM Service mark, Valvoline or its subsidiaries, registered in various countries.
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